
EFFECT OF MASS MEDIA

Starting in the s, the second phase of media effects studies instituted the importance of empirical research.

Rather, the interested segment of the audience receives information from the media and then serves in the role
of interpersonal communicator, so influencing the remainder of the community. Since then, studies have
hypothesized a number of effects. Many media effects theories hypothesize conditional media effects,
including uses-and-gratifications theory Rubin , [38] reinforcing spiral model Slater , [54] the conditional
model of political communication effects McLeod et al. Modality: Media formats have been evolving ever
since the very beginning, whether the modality is text, auditory, visual or audiovisual is assumed to be
affecting the selection and cognition of the users when they are engaging in media use. While in some
communities it is easy to take advantage of these communication outlets such as television and Internet access,
not everyone has access to such outlets. Teenagers are the most effective group of people because they can
access and explode new technologies, creatives, curious, and proactive. How does all this focus effect us?
Have the community involved in sharing the news- When making individual communities responsible for
providing their own news it not only makes them independent and proud of the work that they are putting out
but it also has a positive effect on local economies. Not only has availability increased, but programming is
increasingly diverse with shows aimed to please all ages, incomes, backgrounds, and attitudes. Radio is more
effective in mass media as compared to the other mediums. Brings people together- With implementing mass
media in societies in Tunisia and Egypt, citizens were able to reach out to each other through social media
platforms such as Facebook and Twitter and create, organize and initiate street protests and campaigns. As it is
seen, having access to different media outlets is vital for those in developing countries. New media includes
online newspaper, blogs, social media and so on. They contend that those less powerful and not in control of
media have often received full media coverage and subsequent support. Most people have a cell phone or a
computer. The conceptualization of indirect media effects urges us to pay attention to those intervening
variables to better explain how and why media effects occur. Children and adolescents, considered vulnerable
media consumers, are often the target of these studies. Advertising dollars fund most media. The media can
inform the public of how effectively the current government or candidates have performed in the past and help
them to account. They can catch the news anytime in anyplace. References: Schneider, F. Each of these outlets
has the capability of bringing information to thousands of people with one device.


